
John Street & Tom Phillips
WP 4C.2

10/12/12 - 6/12/13

Deliverables: 
(1) One/two academic articles 
(2) Dissemination via blogs and/or popular media 
(3) Conference paper

Lee Edwards et al (2013) have revealed consumers’ knowledge of 
copyright issues, and how this informs their complex practices.

Mainstream musicians have access to the press, articulating 
their views to a large audience. Their views tend to reflect 
the organisations to which they are affiliated. 

An online survey completed that asked musicians - for whom 
music was not their main source of income - to reflect on 
how they viewed their music; their music practices; their 
knowledge of, and attitude to, copyright 

The survey was followed up by 20+ semi-structuThe survey was followed up by 20+ semi-structured interviews 
with a cross-section of respondents, in which we investigated 
further their routine music practices; their knowledge of 
copyright and how it was obtained; their views on copyright 
in an era of digital technology

Two journal articles drafted:

‘Copyright at the Digital Margins: The Attitudes and Values of Unsigned Musicians’ 
‘Intellectual Property Values: What Musicians Talk About When They Talk About Copyright’ 

Presentations given at:

MusDig - Music, Digitization, Mediation: Towards Interdisciplinary Music Studies
PCWP6: Popular Culture and World Politics Conference
Norwich Sound and Norwich Sound and Vision 2013
MeCCSA 2014

What are the attitudes towards copyright of unsigned musicians, 
those working on the ‘digital margins’ of the music industry? 

How do their views differ from what we know about the attitudes of 
consumers, the industry and established musicians? Is it that they care 
too about copyright and its abuse? That they are entirely indifferent? 
Or that they know nothing about copyright? 

What might be the implications for policy and/or education of these What might be the implications for policy and/or education of these 
attitudes to, and views of, copyright?

Difficulty in gaining respondents for online survey, when target 
participants cover such a broad demographic.

Some genres underrepresented in our interviews.
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‘If they copied my music and it cost me money, that 
would make me livid’ 


